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WITH�THE�COMPLETION�OF�THE�WINIARSKI�FAMILY�FOUNDATION�
CHALLENGE��WE�NOW�HAVE���� � �MILLION�IN�CAMPAIGN�

COMMITMENTS�TOWARDS�OUR��� � � �MILLION�GOAL��

BECAUSE�OF�YOUR�GENEROSITY��ST��JOHN’S�IS�STRONG��
AND�GETTING�STRONGER��SEE�WHAT�YOU’VE�ACCOMPLISHED�

FOR�THE�COLLEGE��OUR�STUDENTS��AND�THE�FUTURE��
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Three years ago, alumni Warren (Class of 1952) and Barbara 
(Class of 1955) Winiarski put forth a challenge: if alumni and 
friends could raise $50 million toward Freeing Minds, the Winiarski 
Family Foundation would match those gifts, dollar for dollar, 
with a $50 million contribution to the St. John’s Endowment. 

You came through for the college and secured a combined total of 
$100 million to meet the needs of Johnnies today and tomorrow. 

� ����
��� � � �
by alumni and friends to support priorities 
that bene�t every student and tutor. 

by the Winiarski Family Foundation to 
bene�t the St. John’s Endowment. 
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How you met the Winiarski Family Foundation Challenge, 
Who stood by you, and What your gifts mean for St. John’s. 

OUR�ALUMNI�LED�THE�WAY��
CONTRIBUTING��� ��OF�ALL�GIFTS��

IF�YOU�WERE�INSPIRED�TO�MAKE�YOUR�
FIRST�EVER�GIFT�TO�THE�COLLEGE��
YOU�ARE�IN�GOOD�COMPANY��

������ alumni and friends made �rst-time 
gifts to help meet the challenge. 

YOUR�ANNUAL�SUPPORT�WAS�INSTRUMENTAL��� �� CURRENT�USE�GIFTS� ���� ENDOWMENT�
IN�MEETING�THE�CHALLENGE��Of the $50 million raised, approximately The remaining $16 million will be invested 

$34 million has already gone to work, through the St. John’s Endowment, the 
addressing priorities that require immediate cornerstone of our new philanthropy-
support. Scholarships, student success centered �nancial model. Endowed gifts 
initiatives, and campus improvements have produce a steady stream of investment ����

of all gifts were given through 

so tuition won’lion wilneresfhawmse ale. 
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�• �SANTA�FE��NM�

This summer, Santa Fe held the �rst Harrison Faculty Summer Study 
Groups, aimed at giving tutors a means to explore themes of diversity and 
inclusion. One group, led by tutor David Carl, studied James Baldwin’s 
Another Country
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�• �ANNAPOLIS��MD�

It took a closed campus for Scott Walters (A90), pictured right, to fully 
appreciate that the St. John’s residential experience is irreplaceable—and 
securing its future, paramount. 

“I’m almost certainly more than halfway through my life. The pandemic 
clari�ed that reality,” explains Walters, a successful healthcare consultant 
who says the global crisis spurred him to notify St. John’s that the college is 
in his will. A portion of his future gift will bene�t the Annapolis campus 
endowment, 
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